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ABSTRACT

This research examines four Self Defense Web Advertisement, (SDWAs), documents
to ascertain whether the former paper genre documents now manifest

an extant/variant cyber/digital genre status since their inclusion on the Internet
nearly twenty years ago. The top down taxonomical methodology used in this genre
analysis represents a merger of advertising and linguistic analysis via the Attention
Interest Desire Action (AIDA) paradigm and the move structure paradigms of
Cheung and Longacre. This analysis is further aided via a deconstruction description
paradigm that includes a purpose/function, form/structure and content examination.
The product of this analysis allows for the creation of a prototypical SDWA thereby
confirming that Hybridism, fixity and functionality are indeed a part of these
documents and meet the requirements of an extant/variant (Shepherd and Waters)
cyber/digital genre. The researcher posits that SDWAs are part of a cyber/digital
sub-genre he terms Long Scroll Web Advertisement (LSWA). The research is salient
to the fields of Netlinguistics, genre analysis and Netvertising for furthering both the
research and methodology in all of these fields.
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GLOSSARY
Self Defense Web Advertisements (SDWAs)—Long copy advertisements housed on
the Internet promoting DVDs for self-instruction of self-defense.

Long Scroll Web Advertisements (LS WAs)}—Long text advertisements which offer
various products for sale via the Internet that employ the functionality of scrolling.

Long Copy Advertisements (LCAs)—Advertising that is presented in text form
(Paper Genre) which runs many pages in length.

Hybridism—The merging of two or more genres to form a new type of genre.

HTML—The coding language used to write cyber/digital document s that will be
placed on the Internet

Fixity—Demonstrating that characteristics of texts not to change over space and time,
(Yates and Summer).

Functionality—The capacities offered to texts housed on the Internet which do not
exist in the Paper Genre World (e.g., hyperlinks, scrolling).
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