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Abstract

This study was conducted for the purposes of Integrated Marketing Communica-
tions Tools Affecting the Customers Service of the Chaipattana TransportationCo., Ltd.,
(GreenBus). The subjects were divided intc 2 groups; one of the administrators in
domestic Chaipattana TransportationCo., Ltd.,(GreenBus) and 400 customers using the
services of the bus in domestic routes. The subjects were selected by applying the table
of Yamane (1976). The marking manager of Chaipattana Transportation Co.,
Lid.,(GreenBus) was interviewed and the questionnaires were distribuied to the
customers in order to gain the data for analysis. The data was analyzed by frequency,
percentage, mean, standard deviation and Chi-square. The results had revealed that
most of the subjects were females with the ages 34 to 48 Years old {Generation X).
Studying on The Consumer Buying Decision Process revealed that the samples who
were 16 to 33 years old (Generation Y) and 34 to 48 years old (Generation X) have the
most awareness on commuting to their hometown and the group of 49 to 67 years old

(Babyboomer) realized a lot on commuting for business. Referring to  Greenbus Data,



the samples on 16 to 33 years old (Generation Y} and 34 1o 48 years old (Generatiocn X)
found the information of Greenbus during 3 months as on Greenbus websites and the
group of 49 to 67 years old {(Baby Boomer) from Greenbus selling counter. All of these 3
groups ask for the further information from telephone (call center): 053-266480. The
needed information which the group of samples on 16 to 33 years old (Generation Y)
and 34 to 48 years old (Generation X) is the informaticn about the bus timetable monthly
in advance. The Generation X expects to be offered the premium products for collection.
Most of the samples evaluated the alternative service based on the cheap prices,
gualified services as well as the accessibility. Referring to the communicative tools in
perceiving information, the samples on 16 to 33 years old {(Generation Y) and 34 to 48
years old (Generation X) menticned about website and as the Baby Boomer stated that
the most effective media was at the selling counter, Additionally, all of 3 generations
found that the communication tools which influenced on making decision of service
selection were timetable in advance. They made decision in buying tickets by
themselves through the selling of Greenbus counter. Being the members of Greenbus
stimulated them to buy the tickets all the times. The samples of the ages between 16 to
33 years old (Generation Y) stated that Greenbus has to improve its service being
better. As the generation X and Baby Boomer expressed that Grrenbus mostly needs to

improve the qualification and service.
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