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This study is intended to explore how many output opportunities and what
types of output a core language learning matenal, which is widely accepted to be able
to offer lingmstic knowledge as well as methodological and cultural support, can
provide to motivate leamers to produce target language appropriately, precisely and
coherently. Aimed at the problem of Chinese traditional textbooks with emphasis on
receptive skills (input) rather than productive skills (output), and the Chinese learners’
difficulty in communication with English speakers from all over the world, this study
analyzes and evaluates four college Business English textbooks using three methods:
the impressionistic method, the checklist method, and the in-depth method. It is found
that, of the four textbooks analyzed and evaluated quantitatively and qualitatively, one
domestic textbook (Into Business with English 1) and one intemnational textbook

(First Insights into Business 1), provide the most output opportunities and the greatest



vii
variety of output, and are most likely to prompt learners to eventually learn and use
the target language in the context of China. As such, this study can be a basis for
Chinese Business English teachers to select or adapt a textbook, and to add and
replace tasks in order that it will meet the learners’ actual needs. At the classroom
level, teachers may pay more attention to raise learners’ awareness of urging their
language output and give clearer direction to guide learners to produce output. As for
material developer, this study can also be a basis to produce more tasks with various

types of output in their future materials.
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