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B. Research Method

The research method used was a stratified random sampling. The results were
generated via questionnaire. Data analysis was done via a statistical program

(SPSS/PC+) by presenting a tables of frequency, percentages and written explanation.

C. Research Results

There are two main factors affecting students decisions to study Faculty of
Business Administration at PAYAP UNIVERSITY , namely, marketing stimulus , and
social factors.

1.Marketing stimulus was classified into different factors: the product factor, the
price factor, the place factor, and the promotion factor. For the product factor, most of
the students choose to study at PAYAP UNIVERSITY because of the institution’ s
reputation, qualified instructors, and a up-to-date curriculum. As for the price factor, the
PAYAP UNIVERSITY tuition fee was considered reasonable when pompared to other
private university. In the case of the place factor, PAYAP UNIVERSITY is located at the
center of the northern region. Finally for the promotion factor, especially as concerns
advertising, most of the student learned about PAYAP UNIVERSITY s entrance exam
application from their friends, while a very small percentage found out by reading
PAYAP UNIVERSITY billboards.

2.Social factors influencing student decision to study Faculty of Business
Administration at PAYAP UNIVERSITY were the students themselves, their mother, their
parent’s careers and incomes, their further education and their own future career as a
business person.

However the student’s graduation depended on the students themselves,
contact with qualified instructors, the up-to-date curriculum as well as availability of

teaching and learning materials and text books.
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