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Abstract

The objective of this survey research was to find the patterns of baby boomers’
lifestyle in Chiangmai urban area. Questionnaires that used to collect the data from people
age 50 - 68 in 5 districts of Chiangmai province: amphoe Muang, Serape, Doisaket,
Sankamphaeng and Sansai were constructed according to psychographic by Willlam Lazer
which measured in 3 components such as activities, interests and opinions. Sample size was
583 with probability sampling. Percentage, mean, standard deviation, factor analysis and
cluster analysis were use in analyzing the data. The result could segment baby boomers’
lifestyle in Chiangmai urban area into 4 groups as follow.

Group 1 Enthusiastic about wellness, leadership and technology (29.84%)

Group 2 Not enthusiastic about anything (22.86%)

Group 3 Not enthusiastic about technology and outside activities (23.74%)

Group 4 Not interested in club membership but interested in social issues and
politics (23.56%)
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