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Impression Management Strategies and the Rate of Performance Appraisal:
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Abstract

The objectives of the research, Impression Management Strategies and the
Rate of Performance Appraisal: A Case Study of the Telecommunication Company
in Thailand, are 1) to study the level of impression management strategies in
organization as in the theory by Jones & Pittman (1982) and 2) to study
predictability of the impression management strategy in organizations that
influences the rate of performance evaluation. Sémptes'used are 378 personnel in
a Thai telecommunication company. The research instrument is questionnaire -
containing questions related to respondent’s general information, rate of
perforrmance evaluation and impression management scale {IMS) developed by
Bolino & Turnley (1999). Frequency, percentage, mean, standard deviation,
correlation coefficient, and multiple regression analysis are the statistical analysis
methods of the data gained.

The result has shown that, the level of impression management strategies
in organization of the samples is low (X = 2.14). There are three impression
management strategies - self-promotion, ingratiation, and supplication that have
positive relations with rate of performance evaluation at the level of signification

at 0.05, with predictability at 88.56% (R” = 0.8856).
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