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Conferences and Proceeding :

- The Competencies of HR Professionals in Higher Education Institutions : The
Metropalitan of Thailand : EDU-COM 2008 Edith Cowan University, Australia

-~ Strategic Distribution Potentiality toward Firm's Success: Food Industries in the

Narth
Region of Thailand , 2008 IIBD&LEW! HongKong Baptist University HongKong

- Comparing Universities' Perception of What Their Students Expect and Students’
Expectations” : TLHE 2008 University of Singapore , Singapore

- Analyzing Statuses and Improving Marketing Strategies of Private Universities In
Bangkok : ana. Urznalng A 21 a1Beslual was ASAIHL 2008 Universiti
Sains Malaysia , Malaysia

- “ Marketing Strategies of the Top Private University in Metropolitan of Thailand :
TCOB8S 1% symposium University of Thailand Chamber of Commerce , Thailand

- Customers' Discernment of Mobile Banking Business : Northern region of
THAILAND 4" Service and Management : Oxford Brookes University, England.

- INFLUENCE OF VIEWPOINTS, JOB SATISFACTION ON IT WORKERS
TURNOVER : A STUDY OF NORTHERN REGION OF THAILAND , 2
International Conference RMUTL 2008 | Thailand
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- Linking Between Key factors Fostering Students’ Supportive Behaviorai Intentions

Toward University , ASAIHL 2009 , Thailand

Journal Publication

“Strategic Distribution Potentiality toward Firm's Success: Food Indlustries in the
North Region of Thailand” Journal of Business and Retail Management Research
Vol.3,lssue.1 October 2008 ISSN 1751-8202.

“Comparing Universities' perception of what their Students expect and students’
expectations” Journal of Business and Retail Management Research Vol.3,Issue.2
Aprit 2008 !SSN_?751~8205.

“The Marketing Strategies of OTOP Sansai Luang Municipality Amphur Sansai,
Chiangmal” APHEIT Journal Vol 16, No.1 May 2010 ISSN 0858-9216.
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Yellow Bean Coffee
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